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Between July 31 and August 29, 2025, the Russian Federation, through the network led by
oligarch Ilan Șor, along with several local political actors sponsored 571 advertisements on
Meta platforms, with a total estimated budget of €33,653. Compared to the previous period
(May - July), when approximately €45,000 was spent over three months, there is a noticeable
intensification of investments in a single month. On YouTube, Șor, Andrei Năstase,and
Natalia Morariplaced 274 ads, but the amounts spent cannot be identified because Google
has not activated the "political ads" label for the Republic of Moldova.

The analysis shows that:

Șor dominates in terms of ad volume - 393 ads (≈68.8%), with a budgetof €18,110
(≈53.8%);
Andrei Năstase investsdisproportionately much - 120 advertisements (≈21.0%), but with a
budget of €11,618 (≈34.5%), i.e. over one third of the total;
Marian Lupu - 58 ads (≈10.2%), with €3,925 (≈11.7%), but supported by a network of
pages designed to promote pro-Plahotniuc messages, which were later deleted by Meta.

There is a noticeable escalation of Șor’s network tactics, which increased spending compared
to May - July (€31,687 for 1,326 advertisements), now investing €18,110 for 393
advertisements in a single month. Pages funded by him include associated politicians such as
Vasile Tarlev, the Republican Party ”INIMA Moldovei”, the political party ”Moldova
Mare”, and the TV channel MD24. Even though the MD24 page was blocked, the branded
content was promoted through other proxy pages, which were subsequently blocked by Meta
(”Moldova24”, ”David10”, ”Laura5”, ”Rich Ethan Kenneth”, ”Anemone GQ”). At the same
time, the network reactivated sponsorships on anonymous pages with patriotic names (e.g.  
”Știri din Moldova”, ”Valorile Familiei Moldovenești”, ”Patrioți Agricoli”, ”Moldova în
Veci”, ”Сильная Молдова”etc.).

Andrei Năstase stands out with a significant increase in advertising investments. If  previously,
over three months (May-July), he spent approximately €10,000, now this amount has been
exceeded in a single month, reaching over €11,600.

Marian Lupu allocated €3,925 for 58 advertisements, also more than in the previous period.
However, a key factor is the involvement of a network of fake pages clearly designed to
manipulate public opinion and rehabilitate Plahotniuc’s image.
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Summary

https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=235519739654796
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=491627600700824
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=491627600700824
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=596636876866282
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=596636876866282
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=596636876866282
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=120409907656333
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=694886730374240
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=703623646160450
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=127966767070907
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=203274829543829
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=734610299725604
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=502798262918220
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=314220178444095
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=353560557830866
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=353560557830866
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=737790486073485
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=1664946570394697
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=317592101712368
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During the period analyzed, the main propaganda narratives promoted through Meta and
YouTube focused on:

election fraud;
justice as a political weapon;
social genocide;
the agricultural crisis and the sale of land to foreigners;
loss of sovereignty through European integration and IMF/EU conditions;
rehabilitation of Plahotniuc's image.

We note that these campaigns aimed to undermine Moldova's pro-European path, destabilize
the political climate, and erode trust in state institutions. As a result, insufficient
communication from authorities and pro-European parties leaves room for these toxic
messages. In the context of the parliamentary elections, the authorities, in collaboration with
civil society, must intensify their efforts to combat disinformation, actively inform the public,
and request that digital platforms take firm measures to prevent electoral interference.

Introduction
The monitored period, July 31 - August 29, 2025, confirmed that propaganda and
disinformation networks affiliated with the Kremlin and fugitive oligarchs are intensifying
their activity on Meta and YouTube platforms as the September 28 parliamentary elections
approach. Monitored actors not only maintain an aggressive presence but also diversify
tactics, using a combination of official pages, proxy media, anonymous accounts, and false
identities designed to circumvent platform transparency rules and maximize the impact of
manipulative messages. Approximately 571 such advertisements with budgets of €33,653 ran
on the Meta platform in August.
In addition to anonymous pages used to spread misinformation and promote the image of
the group he leads, Ilan Șor continued to invest in sponsored ads on pages associated with
politicians Irina Vlah, Victoria Furtună,and Vasile Tarlev,candidates previously supported
by the oligarch in the presidential elections. The affiliation of these politicians with Șor has
been repeatedly demonstrated through several journalistic investigations carried out by
Ziarul de Gardă, CU SENS, etc.

A distinct aspect of this period is related to the MD24 network - a key page in the previous
propaganda architecture. AlthoughMeta permanently blockedthis page, MD24-branded
content did not disappear from the ecosystem. On the contrary, there have been attempts to
reactivate and redistribute MD24 messages throughother satellite pages,which were
subsequently blocked as well. This practice highlights the resilience and adaptive capacity of
the network: even after the central resource has been blocked, messages are recycled and
repackaged through alternative channels.

https://www.youtube.com/watch?v=9Xz9Mqu7mfo
https://www.youtube.com/watch?v=9Xz9Mqu7mfo
https://www.facebook.com/watch/?v=1087605069683088
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This monitoring also targets Marian Lupu, leader of the "Respect Moldova" party and
former president of the Democratic Party of Moldova, a position later taken over by oligarch
Vladimir Plahotniuc, who held it until his flight from Moldova in June 2019. August was
marked by a coordinated campaign to rehabilitate Plahotniuc’s image, in the context of
Plahotniuc's arrest on July 22 in Greece and his extradition on September 25, 2025, to
Moldova to face justice. A series of pages created with "alias" names(”Jose Perry”, ”Esther
Bush”, ”Oleg Sandu”, ”Sean Hicks”, ”Dan Lupu”, ”Richard Leonard”, ”Eugene Jefferson”,
”Nicolae Răileanu”, ”Liviu Vicol”) were activated to promote advertisements
withoutdisclaimers, in which Plahotniuc was presented as a "solution" and "savior of
Moldova." These pages were later deleted by Meta, but not before spreading messages that
soughtto manipulate public opinion and give a "reputational facelift" to one of the most
controversial political actors in the Moldovan public sphere.

Andrei Năstase, an independent candidate for the September 28 parliamentary elections,
became the absolute leader in spending from a single account on the Meta platform during
the monitored period in August. Năstase, a former leader of the protests against the
Plahotniuc regime, continued to promote manipulations about his former colleagues in the
ACUM Bloc and about the democratic processes in the Republic of Moldova. With €11,518
invested in just one month, he ranks second after Ilan Șor in terms of the intensity of
sponsored advertising. His ads focus on social issues such as low pensions, poverty, and
inequality, with messages calibrated to exploit the frustration of the population.

In this context, the disinformation campaigns of August 2025 are not only a continuation of
the trends seen in previous months, but also an escalation. Meta's blocking of key pages
demonstrates that networks are being monitored and sanctioned, but it also shows that
manipulative actors are quickly regrouping, creating new channels, and constantly testing the
limits of digital platforms. Thus, the coordinated, interconnected, and redundant nature of
these networks remains the main risk to the informational and democratic integrity of the
Republic of Moldova.

Oligarch Veaceslav Platon did not run ads on Meta platforms between July 31 and August 29,
2025, unlike previous months when he was visible through sponsored campaigns. Instead, his
indirect presence continued on YouTube through Natalia Morari.

https://www.zdg.md/stiri/fostul-lider-al-pdm-din-perioada-plahotniuc-marian-lupu-a-aderat-oficial-la-partidul-lui-nichiforciuc/
https://www.zdg.md/stiri/fostul-lider-al-pdm-din-perioada-plahotniuc-marian-lupu-a-aderat-oficial-la-partidul-lui-nichiforciuc/
https://www.zdg.md/stiri/stiri-justitie/detalii-despre-retinerea-lui-plahotniuc-si-tutu-in-grecia/
https://www.zdg.md/stiri/stiri-justitie/detalii-despre-retinerea-lui-plahotniuc-si-tutu-in-grecia/
https://moldova.europalibera.org/a/plahotniuc-adus-la-chisinau-ce-urmeaza-/33539768.html
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=672426332616286
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=625993383937869
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=625993383937869
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=654719787735250
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=625781133958468
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=706373765897803
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=698430173348192
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=636118446256818
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=100661442182604
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=104662391861803
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=1664946570394697
https://profiles.rise.md/profile.php?id=190128172037&lang=rom


Spending on the Meta platform between July 31 and
August 29, 2025

During the monitored period, 571 sponsored ads were identified on the Meta platform, with
a total budget of €33,653. These expenditures mark an increase compared to the previous
period(May -July 2025), when approximately €45,000 was spent over three months,
indicating increased ad investments ahead of the parliamentary elections. Top spenders are
Ilan Șor, Andrei Năstase, and Marian Lupu.

ig. 1 - Comparison of the expenses of the pages affiliated with Ilan Șor, Marian Lupu, and Andrei Năstase between
July 31 and August 29.

The total number of sponsored ads on Meta in August (571) is higher than in the previous
reporting period, and the level of spending relative to volume shows a significant increase in
investment per ad unit, confirming a more focused and aggressive strategy.

Fig.2 - Comparison between the number of sponsored ads on the pages affiliated with Ilan Șor, Marian Lupu, and
Andrei Nastase between July 31 and August29.
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Ilan Șor dominated the online campaign, with 381 ads and a budget of €18,110 (≈53.8%). In
May-July he spent €31,687 on 1,326 ads, while in August, the amount invested for a single
month already exceeds half of the previous total. The ads were broadcast through pages
associated with Irina Vlah, Victoria Furtună, Vasile Tarlev, but also through pages promoting
MD24 contentpreviously blocked by Meta. Thus, MD24-branded contentcontinued to be
distributed through alternative pages (”Moldova24”, ”David10”, ”Laura5”, ”Rich Ethan
Kenneth”, ”Anemone GQ”), all of which were subsequently blocked. At the same time, the Șor
network reactivated sponsorships on anonymous pages with patriotic names (”Știri din
Moldova” , ”Valorile Familiei Moldovenești”, ”Patrioți Agricoli”, ”Moldova în Veci”,
”Сильная Молдова”, etc.).

Andrei Năstase sponsored 120 advertisements with a budget of €11,618 (≈34.5%), becoming the
second largest contributor in terms of expenditure. It is noteworthy that in a single month he
exceeded the amount invested in the period May - July (≈€10,000). The advertisements focused
on social and economic issues - pensions, poverty, inequalities.
                  

Fig. 3 - Comparison between spending on advertisements placed on Andrei Năstase's page between April
30 and July 29 and July 31 and August 29.
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https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=611690822231027
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=596636876866282
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=235519739654796
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=120409907656333
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=694886730374240
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=703623646160450
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=127966767070907
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=127966767070907
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=203274829543829
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=734610299725604
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=734610299725604
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=502798262918220
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=314220178444095
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=353560557830866
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=737790486073485
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=1664946570394697
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The number of advertisements also increased: from 110 over three months to 120 in August alone.

Fig. 4 - Comparison between the number of advertisements placed on Andrei Năstase's page between
April 30 and July 29 and between July 31 and August 29.

Marian Lupu, leaderof the Respect Moldova Party,sponsored 58 advertisements witha budget of
€3,925 (≈11.7%). A significant portion of the spending was directedthrough a network of fake
pages(”Jose Perry”, ”Esther Bush”, ”Oleg Sandu”, ”Sean Hicks”, ”Dan Lupu”, ”Richard
Leonard”, ”Eugene Jefferson”, ”Nicolae Răileanu”, ”Liviu Vicol”), designed to promote narratives
rehabilitating the image of Vladimir Plahotniuc, recently arrested and extradited to Moldova.
These pages were later deleted by Meta, but not before broadcasting advertisements without
disclaimers, presenting Plahotniuc as the "solution" for the Republic of Moldova.
Thus, three main trends emergedduring the periodunder review:

1.    Escalation of financial resources, with significant budgetsinvested in a single month;
2.    The use of proxy pages and fake accountsto bypass platformrestrictions;
3.    An emphasison socio-economic and anti-European narratives, aimed at erodingtrust in state
institutions and the pro-European direction of the Republic of Moldova.

 

https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=317592101712368
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=672426332616286
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=625993383937869
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=654719787735250
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=625781133958468
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=706373765897803
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=698430173348192
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=698430173348192
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=636118446256818
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=100661442182604
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=104662391861803


Promotion of disinformation on YouTube
In August, YouTube ads continued from Natalia Morari's account and those associated with
fugitive Ilan Șor (the Republican Party "INIMA MOLDOVEI" and Media Content
Distribution s.r.l., an account affiliated with the TVstation "Canal5"). Andrei Năstase was
added to these, with seven paid advertisements in August. Ilan Șor remains the absolute
leader in YouTube sponsorships, with over 253 advertisements with manipulative content.

Fig. 5 - Comparison between the number of ads sponsored by YouTube accounts affiliated with Ilan Șor, Natalia
Morari, and Andrei Năstase between July 31 and August 29, 2025.

We note that Google Ads Transparency does not provide information about the amounts
spent on advertising andthe period of dissemination. This is explained by the fact that, in the
Republic of Moldova, Google has not activated the category of political advertising, which
would provide data on the budget, duration, and number of views.

Main topics covered between July 31 and August 29
Analysis of sponsored ads on Meta and YouTube in August 2025 shows a focus on several
key themes, constantly repeated by networks affiliated with the Kremlin, fugitive oligarchs,
and local political actors. These narratives were adapted to the electoral context and
calibrated to exploit public emotions.
During the monitored period, the main propaganda narratives promoted through
advertisements on Meta and YouTube were:

The PAS government has impoverished Moldova: Both Andrei Năstase and the page
"Майя в Стране чудес" affiliated with Șor intensively promoted this narrative on
Facebook. The narrative was also promoted on YouTube, via Canal5 account.
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https://adstransparency.google.com/advertiser/AR03835314638942109697?region=MD&start-date=2025-04-30&end-date=2025-07-29&platform=YOUTUBE
https://adstransparency.google.com/advertiser/AR04199514723042983937?region=MD&start-date=2025-04-30&end-date=2025-07-29&platform=YOUTUBE
https://adstransparency.google.com/advertiser/AR16083645388048826369?region=MD&start-date=2025-04-30&end-date=2025-07-29&platform=YOUTUBE
https://adstransparency.google.com/advertiser/AR16083645388048826369?region=MD&start-date=2025-04-30&end-date=2025-07-29&platform=YOUTUBE
https://adstransparency.google.com/advertiser/AR16083645388048826369?region=MD&start-date=2025-04-30&end-date=2025-07-29&platform=YOUTUBE
https://adstransparency.google.com/advertiser/AR00104455923921059841?authuser=0&region=MD&start-date=2025-07-31&end-date=2025-08-29
https://adstransparency.google.com/advertiser/AR00104455923921059841?authuser=0&region=MD&start-date=2025-07-31&end-date=2025-08-29
https://www.facebook.com/ads/library/?id=1834204924147508
https://www.facebook.com/ads/library/?id=1409323956947660
https://adstransparency.google.com/advertiser/AR16083645388048826369/creative/CR06235250090869522433?region=MD&start-date=2025-07-31&end-date=2025-08-29&platform=YOUTUBE
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Fig. 6 - The narrative "The PAS government has brought the standard of living to a historic low" promoted through
advertisements on YouTube and Meta by sources affiliated with Ilan Șor.

  
PAS government restricts electoral rights: Canal5 promoted a video clip with the message
that PAS restricts the right of Moldovan citizens in Russia to vote. The same idea was
promoted by the page "Сильная Молдова". The page "News from Moldova" spread
the falsehood that "the Ukrainian diaspora in Italy is pressuring Moldovans to vote for
PAS". Vasile Tarlev promoted the idea that "the government is limitingaccess to voting
for residents on the left bank of the Dniester - a practice of dividing the country,
presented as a sacrifice for ''European integration.''

https://adstransparency.google.com/advertiser/AR16083645388048826369/creative/CR09851914370043346945?region=MD&start-date=2025-07-31&end-date=2025-08-29&platform=YOUTUBE
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=737790486073485
https://www.facebook.com/ads/library/?id=780909244607093
https://www.facebook.com/ads/library/?id=1156482429645400
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Fig.7 - The narrative promoted by Ilan Șor's affiliated sources through YouTube and Meta ads "limits citizens'
right to vote."

 
Justice used as a political weapon: INIMA MOLDOVEI organized protests in front of the
Buiucani Police Inspectorate, accusing that criminal cases against its members were
"fabricated at Maia Sandu’s request."Vitalie Blanari compared the police's actions to the
methods of the Third Reich, stating that "Sandu has turnedthe police into a tool of the
yellow clan." At the same time, that page also promoted another post stating that Maia
Sandu and PAS are violating the law and the Constitution by persecuting the opposition.
Similar posts can be found on Vasile Tarlev and Canal 5 in the context of Evghenia
Guțul's conviction.

https://www.facebook.com/ads/library/?id=1165156118760029
https://www.facebook.com/ads/library/?id=1165156118760029
https://www.facebook.com/ads/library/?id=1165156118760029
https://www.facebook.com/ads/library/?id=746105491543716
https://www.facebook.com/ads/library/?id=746105491543716
https://www.facebook.com/ads/library/?id=746105491543716
https://www.facebook.com/ads/library/?id=737980682379653
https://adstransparency.google.com/advertiser/AR16083645388048826369/creative/CR13367964539182645249?region=MD&start-date=2025-07-31&end-date=2025-08-29&platform=YOUTUBE
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Fig.8 – The narrative “Justice used as a political weapon,” promoted via YouTube and Meta ads from monitored
sources.      

The government is destroying agriculture to sell land to foreigners: Gheorghe Cazaciuc,
leader ofINIMA MOLDOVEI in Dondușeni, claimed that PAS "is bankrupting local
farmers to sell land to foreigners."

Fig.9 - The narrative promoted by Meta advertising: "The government is destroying agriculture to sell land to
foreigners."

https://www.facebook.com/ads/library/?id=1528162781869126
https://www.facebook.com/ads/library/?id=1528162781869126


      
Moldova will lose its sovereignty once it joins the EU: The Moldova Mare political party
spread the message that "the IMF and the EU are imposing conditions that impoverish
Moldova, increase tariffs, and reduce national sovereignty."

Fig.10 - The narrative promoted by Meta advertising that "Moldova will lose its sovereignty once it integrates into
the EU."

      
The rehabilitation of Vladimir Plahotniuc: A network of fake pages (”Jose Perry”, ”Esther
Bush”, ”Oleg Sandu”, ”Sean Hicks”, ”Dan Lupu”, ”Richard Leonard”, ”Eugene
Jefferson”, ”Nicolae Răileanu”, ”Liviu Vicol”)was reactivated in August to run ads
without disclaimers, in which Plahotniuc was presented as "Moldova's solution" and "the
savior of the people." These pages were later removed, but prior to deletion they
disseminated messages manipulating public opinion and providing oligarch Plahotniuc a
"reputational facelift." The context of Plahotniuc's arrest and subsequent rumors of his
extradition from Greece in September 2025 fueled this campaign, which sought to bring
him back into the public sphere as a legitimate political actor. Other pages, including
Canal5 on YouTube, promoted the idea that PAS fears Plahotniuc's return to the
country, as he has a lot to say, which could affect PAS's image and credibility.
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https://www.facebook.com/ads/library/?id=1286298832905535
https://www.facebook.com/ads/library/?id=1286298832905535
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=672426332616286
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=625993383937869
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=625993383937869
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=654719787735250
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=625781133958468
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=706373765897803
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=698430173348192
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=636118446256818
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=636118446256818
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=100661442182604
https://www.facebook.com/ads/library/?active_status=active&ad_type=political_and_issue_ads&country=MD&is_targeted_country=false&media_type=all&search_type=page&source=ad-report&view_all_page_id=104662391861803
https://adstransparency.google.com/advertiser/AR16083645388048826369/creative/CR12659035725476397057?region=MD&start-date=2025-07-31&end-date=2025-08-29&platform=YOUTUBE
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Fig.11 - Promotion of the "positive" image of Plahotniuc's "return" to the country.

Findings
Between July 31 and August 29, 2025, there was an intensification of sponsored political
advertising on Meta, with 571 ads and a total budget of €33,653. Although the number of
ads is smaller than May - July, the expenditure per ad increased significantly, indicating a
more aggressive, better-calibrated strategy for electoral impact.

Ilan Șor’s network remains the main vector of disinformation, dominating in both volume
and expenditure. He used official and anonymous pages, as well as content from MD24,
distributed via satellite pages later removed by Meta. Simultaneously, Andrei Năstase
strengthened his position as the second-largest digital actor, exceeding the previous quarter’s
budget in a single month with messages focused on social crises and low pensions. Marian
Lupu spent less, but his campaigns had a distinct feature: promoting coordinated fake pages
to rehabilitate Vladimir Plahotniuc, demonstrating a digital infrastructure dedicated to
“reputational lifting.”

On YouTube, Șor remained the most visible with hundreds of manipulative ads, while
Natalia Morari and Andrei Năstase continued to use the platform, although the lack of
budget transparency makes precise resource estimation impossible.

Main topics promoted through these campaigns included election fraud, presentation of
justice as a political tool, social genocide narratives, agricultural ruin, and loss of
sovereignty through European integration - all converging to delegitimize pro-European
authorities and erode public trust in democratic processes.
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Methodology

Purpose of Monitoring:
The analysis aimed to identify Kremlin and fugitive oligarch expenditures for sponsoring
propaganda narratives about Moldova and the EU on YouTube and Meta platforms.
Special attention was paid to cases where a page sponsored a large number of ads in a short
time for a significant sum.

Monitoring objectives
Taking into account the proposed purpose, the monitoring exercise has the following
objectives:

Identify accounts that promote and distribute manipulative content through ads on
Meta and YouTube platforms;
Classifying the identified pages as anonymous or representing a party and whom they
promote;
Present expenditures and number of ads per political actor;
Analyze Russian propaganda narratives promoted by monitored sources.

Definitions
In order to classify the types of pages used by monitored sources in Moldova, the following
definitions were assigned:

Anonymous page - a Facebook page that promotes a politician, political party, or
Russian propaganda narratives, but no one officially claims to be its administrator. In
most cases, these pages operate without a disclaimer.
Disclaimer - A disclaimer on Facebook is a statement that limits your legal liability for
certain risks or outcomes associated with the content, products, or services you offer. It
informs users about what they can and cannot expect, clarifies the limits of certain
promises, and can reduce the risk of being held liable in the event of disputes or legal
action.

Monitoring period
The monitoring period was July 31 to August 29, during which the type of content
promoted, the number of advertisements, and the amounts spent by each monitored
page/account were analyzed, as well as the political actors promoting manipulative messages
in the public space.
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Research Stages:
Five working stages were established for the development of the methodology:

Identify pages/accounts that promote toxic messages through advertisements;
Classifying the types of accounts identified according to the definitions described in the
methodology;
Analyzing the amounts spent by pages and the number of advertisements promoted by each;
Analyzing the main topics manipulated during the monitored period;
Reporting.

Currently, the analysis has some important limitations.

On Meta, we have complete data on the number of ads and budgets, but there is no information
on reach and impressions.

On YouTube, data on budgets, broadcast duration, and audiences is completely missing, making
it difficult to estimate the real impact.

Telegram and TikTok are also not covered in this report, even though they are increasingly
relevant channels for distributing manipulative content.

To strengthen analysis, integration of ad library data and additional monitoring methods is
recommended.


